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Art Director, Web Designer,
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[ EXPERIENCE

Blue Fountain Media
web designer
FEB 2010 SEPT

2011

Sharp Left, Inc.

web designer,
interactve director
JUNE OCT 2009

2009

MetaMorphX

art director,

freelance web designer
DEC JUNE

2009

MCN Healthcare

graphic designer,
production artist

JUNE 2006 NOV 2006

Street Source Marketing
jr. art director

FEB 2006

FEB

[ EDUCATION ]

Art Institute of Colorado
BA, Graphic Design (2003)

[ HIGHLIGHTS ]

Bronze & Honorable Mention Awards —
Art Director's Club of Denver “Annual Student Showcase” (2003)

Gold Key Award (Ist 2.5k Scholarship) —
Scholastic Art Competition (2000)

Winning Portfolio (2nd 12,5k Scholarship) —

Repeat Ist Place Winner —

The Visual Imagery of Professions Graphic Design Contest

(1998, 1999)

Art Student of the Year —

]

PROFILE / STATS

Multi-faceted creative professional with |0+ years of combined print, web and user experience design seeks to discovern
create and engage in new challenges and experiences that are congruent to today’s fast growing, technology driven market.

Layout and design of website pages, planned and produced information architecture systems with correlating wireframes for
one of the leading and fastest growing website design companies. Conceptualized logos, animated banners and various
supporting marketing materials for a wide range of diverse markets.

Conceptual design and front-end development of various websites. Provided information architecture and user experience
design for large format e-commerce web applications. Created and managed email newsletters; including subscription management.
Maintained and updated current client sites to be cohesive with current marketing initiatives.

Freelance sub-contractor and consultant for select agencies in the Denver-Metro area. Provided concept to finished
marketing materials for brand collateral, creative advertising and web design page layouts. Assisted clients by strategizing
user experience applications, data mining methods, email campaigning and more.

Refreshed all current art for direct-mail pieces along with brand new marketing initiatives that resulted in an increased
customer response rate. Consulted and aided in the conceptual development of a newly rejuvenated brand with the use of
more modern day branding techniques and new technology approaches.

Assisted team with all aspects of the creative development of strategic marketing campaigns including new business pitches
that gained new business and increased consumer sales numbers amongst the african-american and hispanic markets in
regions such as Baltimore and Cleveland.

Cherry Creek Vocational School
Commercial Art (2000)

Colorado Free University
Dreamweaver Training Course (1999)

[ SOFTWARE ]

Photoshop CS | s s s e e e e

lllustrator CS T
InDesign CS T T T T 0 0 0 1 T 0
Acrobat Pro EEEEEET
Dreamweaver T T O T O 0 5 0 1 T 0
Flash AR
The Art Institute of Colorado Portfolio Competition (2000) Fireworks T
After Effects CS | mmmmamsmmmmn
Pro Tools AR
HTML/ CSS [ 1
Mac OSX [ 1
MS Windows 7 | memmmmm
MS Office EEEEEET

Sheridan High School (1996, 1997,2000)
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